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1. November 3, 2004

Client:



A)
What is your goal for this project?

(Please include media outlets/channels, distribution methods, numbers and market/audience)

B)
Do you have a vision for the materials?
(Please draft below or attach your ideas)

(

(
(


( unique:  





C)
What information do you:

1 - need on the item


2 - want on the item



D)
Please put down any thoughts you think may be helpful.


When you return this to me I will put together 
some ideas that we can talk about and then go from there.

2. See you then…
Advanced

Strategic Projects


3. What is the core of your business?  Specifically, what convinces a client to pay for your product/service?















4. How will these materials be used:
( email, ( print, ( web, ( video


5. How long until you expect these materials to change?
( 1 month, ( 1 quarter, ( 1 year, ( indefinite
( strategic and must stay consistent


6. How long do you expect the audience will take to experience the material?
( glance, ( < 1 minute, ( read < 5 minute, ( retain for reference

( other: __________________________________________________________


7. What is the message you want left in your audience’s mind after their experience with the material?
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